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Abstract 
As a national development strategy, rural revitalization is of great significance 
in China’s modern construction, among which cultural revitalization plays a 
leading role. This paper will discuss the way to explore rural culture from the 
perspective of user experience. With a focus on such fields as “eating, cloth-
ing, housing, travel, and recreation” that are familiar to the general public, it 
aims to highlight the protection, inheritance, and development of rural cul-
ture, and talent training, and promote rural cultural landscapes and immer-
sive experience of farming culture, as well as cultural productization and the 
extension of cultural connotation to properly satisfy users’ diversified needs 
and facilitate the national rural revitalization. 
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1. Introduction 

On October 18, 2017, Chinese President Xi Jin-ping proposed the rural revitali-
zation strategy in the Report on the 19th National Congress of the Communist 
Party of China (CPC). Thereafter, all regions and organizations have worked 
around issues relating to “agriculture, rural areas, and rural people”. At the Fifth 
Plenary Session of the 19th CPC Central Committee in late October 2020, China 
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stated to “prioritize the development of agriculture and rural areas and fully ad-
vance rural vitalization”, which further explains the rural revitalization strategy 
in the Report and loyally follows the requirements to further promote the “14th 
Five-Year Plan” and the “Long-Range Objectives Through the Year 2035”. 

Rural revitalization will be implemented from five aspects, namely industry, 
talent, culture, ecology, and organization. Among them, cultural revitalization 
plays a leading role (CPC Central Committee, State Council, 2018). Rural culture 
is a new culture attributable to the organic integration of excellent traditional 
Chinese culture and core socialist values, reflecting profound cultural traditions 
and rich contemporary characteristics. Rural cultural revitalization, in essence, is 
to protect, inherit, explore, and develop fine local culture, cultivate outstanding 
local rural culture talent, comprehensively study cultural tolerance and commu-
nity user experience, and eventually create an integral and excellent environment 
for rural cultural revitalization. 

Now, China is speeding up efforts to foster a new development paradigm with 
domestic circulation as the mainstay and domestic and international circulations 
reinforcing each other. In the context of domestic circulation, rural revitalization 
plays an important role in the development plan of telling China’s stories well. 
Rural cultural industries are able to promote domestic circulation. A variety of 
rural cultural industries and products are taking part into the national economy 
and people’s livelihood to enrich people’s needs for diversified consumption and 
create various conditions for rural people’s wealth accumulation. 

2. Connection between User Experience and Rural Cultural 
Revitalization 

According to the ISO9241-210: Ergonomics of Human-System Interaction, user 
experience is “a person’s perceptions and responses that result from the use of a 
product, system, or service, including all the user’s emotions, beliefs, prefe-
rences, perceptions, physical and psychological responses, behaviors, and ac-
complishments that occur before, during, and after use.” In 2019, six authorities 
including the Ministry of Science and Technology of the People’s Republic of 
China issued the Guidance on Promoting Deep Integration of Culture and 
Technology, stressing to “promote the better and faster development of cultural 
programs and industries, better meet the intellectual and cultural needs of the 
people, and enhance the people’s sense of contentment and happiness”, reveal-
ing the supporting role of “user experience” in advancing the supply-side 
reform, the strategy for improving China’s strength in product quality, and other 
national strategies and actions. 

Traditionally, the subject of rural cultural revitalization refers to local farmers 
and a portion of migrant entrepreneurs. At present, the cultivation of the subject 
mainly focuses on creating a good entrepreneurial environment for those who 
come back and migrate to the place, but cultural bearers or users are often neg-
lected. Whether all products and services are suitable and effective is eventually 
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determined by end users (Ge & Xu, 2020). Therefore, “users” should be also a 
main part of the subject. It should be more targeted to explore rural cultural re-
vitalization from the aspect of user experience. 

For a long time, agriculture had dominated Chinese society, contributing to 
the long history of rural culture. Rural culture refers to both tangible cultural 
forms such as rural buildings, rural landscapes, and production tools and in-
tangible forms like rural conventions, folk customs, intangible cultural heritage 
items, and local practices (Zhang, 2018). Currently, certain results have been 
achieved in the protection and inheritance of tangible cultural forms. However, 
more efforts should be made to exploit and explore intangible cultural forms, 
especially some typical and fragmented local cultural elements. 

Culture is rooted in the life and serves life. Better cultural inheritance and de-
velopment must be in response to the people’s needs for a better life, so the user 
experience-oriented exploration of rural culture—which is also for the purpose 
of development—can be a driving force of rural cultural revitalization. In gener-
al, “passive exploration” is a research pattern that researchers discover and study 
something after its appearance. However, the user experience-oriented pattern is 
active and divergent. Under this pattern, researchers actively discover items that 
may be left out by studying cultural carriers like local folk customs. Cultural ex-
ploration finally serves the application. Precisely speaking, it will be used to 
create cultural and creative products based on user experience. For example, 
cultural and creative products created by the Palace Museum of China have 
mixed the market demands and cultural inheritance, pushing the museum to ex-
plore and develop its existing culture and resources. 

Common industries and products derived from rural culture include some 
cultural tourism products, such as agritainment, picking-up festivals, fruiter 
adoption, organic agricultural product experience, and natural scenery and 
agricultural sightseeing. Some are cultural and creative products, such as life 
products, new local operas, and lantern festivals with modern technological ele-
ments. These industries and products can effectively promote the agricultural 
supply-side development and satisfy the people’s diversified needs for life. While 
accepted by the market and creating economic and social values, they can nur-
ture the exploration and mining of rural culture to form a benign interaction on 
the whole industry chain, thus promoting rural cultural revitalization in the end. 

3. User Experience-Based Exploration and Mining of Rural 
Culture 

User experience-based exploration of rural culture highlights cultural transfor-
mation, moderate cultural creation, and cultural tourism development based on 
user experience, in the hope of popularizing fine rural culture and rural areas 
and helping creative protection and inheritance of local culture. 

1) Objects and Domains for Exploration and Mining of Rural Culture 
Currently, the exploration and mining of rural culture focuses on familiar 
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areas, namely “eating, clothing, housing, travel, and recreation”, showing all di-
mensions of rural people’s daily life. 

“Eating” 
Eating is crucial to survival and rural prosperity. Everything in life or produc-

tion centers on “eating”. Study on “eating” also reveals many other things, such 
as means of production and functions of production tools, which are reflected in 
the development and utilization of ingredients, the use and innovation of table-
ware, food processing, dining etiquette and customs, and dining-related culture 
(Luo & Chen, 2020). The people’s life experience needs will evolve with produc-
tivity improvement. Both rural people and non-locals can enjoy these services, 
demonstrating the original rural user experience improvement act. 

“Clothing” 
Clothing, a living demand, is a product of productivity improvement and so-

cial civilization development. In ancient times, fur and leaves can meet the basic 
needs for warmth. However, in modern times, “clothing” has multiple meanings. 
There are various dress styles to meet the people’s experience needs of “dressing 
self” (Xu, 2020). China is rich in clothing culture and technology. In particular, 
the clothing culture of minorities is gorgeous and brilliant (Bi, 2020). Clothing is 
a product unique to humans, which is loaded with lifestyle and customs, aes-
thetic taste, color preference, cultural mindsets, and religious ideas. While ex-
ploring rural culture, we can probe into the cultural nature behind rural dressing 
styles by studying “clothing”. 

“Housing” 
Housing essentially reflects the improvement of the people’s survival expe-

rience and life quality. In the beginning, people lived in “caves” for self-protection. 
Gradually, the “living” conditions have been improved with different functions 
and humans have also enhanced aesthetic quality. Residences display owners’ 
living conditions and reveal the family ties and the social relations with the 
neighbors. China’s rural dwellings in different styles are an important carrier of 
cultural transmission (Zhang & Zhang, 2020). From cottages and brick houses to 
small western-style buildings and small quadrangle dwellings in new rural areas, 
all demonstrate rural people’s true experience needs (Sun, 2020). Studies on ru-
ral dwellings can demonstrate the changes in carriers of rural culture and its in-
heritance. 

“Travel” 
Travel is a need for survival and social communication. Throughout history, 

travel provides more survival possibilities for people. Evolution of means of 
transportation has reflected the improvement of productivity, social class, and 
social civilization. Studies on “travel” can reveal the local culture and discover 
the paths and signs of cultural transmission, integration, and development (Xu 
& Wu, 2020). The development of “travel” history has been reflected in the evo-
lution of rural culture. 

“Recreation” 
Recreation reflects people’s spiritual life experience and emotional appeal, and 
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recreational activities are social behaviors taken by people to enrich their lives. 
In the rural environment, folk songs and music, local operas, and others are the 
common recreational ways in the fields and cottages. Popular rural recreational 
activities not only mirror people’s consumption patterns in the spiritual sense in 
addition to production and labor activities, but also show the mental outlook 
and unique customs of the local people (Ye, 2020). Through the study into recr-
eational activities, we can discover the manifestation pattern of the local rural 
culture and the origin of the rural culture more directly. 

2) Methods and Forms of Exploration and Mining of Rural Culture 
The methods and forms of exploration of rural culture oriented by user expe-

rience are as follows: a) Visiting natural villages to record oral cultures. The oral 
culture history of the interviewees is recorded with a focus on the above-mentioned 
aspects of “eating, clothing, housing, travel, and recreation”. By taking photos, 
videotaping, copying, and other technical means, the existing cultural pheno-
mena in the local villages are recorded. b) By visiting local museums, cultural 
centers, ancestral halls, and other places with obvious cultural elements and 
symbols, the elements in relation to some fragments before are found, which are 
linked to the cultural phenomena that have been explored or not fully explored 
before to conduct association study and form a chain of cultural elements. c) Es-
tablishing a return visit and liaison mechanism. The establishment of a return 
visit and liaison mechanism can effectively help trail the previous cultural ex-
ploration while timely grasping the current situation of local cultural protection 
and development, thus providing information support for the follow-up rural 
cultural exploration work. d) Training local talent to build a team for explora-
tion of rural culture. Cultivating local talent lays a good foundation of talent re-
sources for the development of local rural cultural undertakings. e) Fostering 
user groups for the utilization and sharing of rural culture. By grasping the psy-
chological needs and characteristics of contemporary people, the essence of tra-
ditional brilliant rural culture is reinterpreted and conveyed in a modern dis-
course system, thus for increasing the sense of identity and promoting the con-
tinuous formation of new user groups. 

3) Rural Culture Transformation and Application 
Development-oriented rural culture exploration requires the development and 

transformation of cultural products and industries. 
Visualization and landscaping of rural ecology and cultural customs 
Rural ecology and cultural customs are the epitome of rural history and cul-

ture, representing the character of the countryside. In a landscape way, rural 
culture is materialized into a series of unique and more visible cultural symbols, 
which can be quickly perceived by people and provide them with great aesthetic 
pleasure. With buildings, landscape walls, screen walls, landscaping decorations, 
decorative veneers, bounding walls, squares, stools, and roads as carriers, the 
rural cultural landscape is formed through borrowing, transposition, superposi-
tion, material use, reduction, illusion, and other ways; with “Picking-up Festiv-
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al”, “Harvest Festival”, “Temple Fair”, and others as the media, the spread and 
transformation of rural natural ecology and cultural customs are visualized (Li, 
2019). 

Immersive participation of farming culture and agricultural experience 
tourism 

Farming display reflects the formation and development history of agricul-
ture. Through on-site and online displaying forms, agricultural products, their 
producing areas, and the relevant farming culture are disseminated. The tourism 
mining in relation to farming culture and agricultural planting experience and 
harvest focuses on the experience demands of users and the presentation of 
product quality. The key to agricultural experience tourism is to take the local 
unique rural and agricultural tourism products or brilliant agricultural cultures 
that are worth carrying forward as the support and base itself on the highlights 
of excellent rural cultural resources to create scenes in a situational and storytel-
ling way, in order to make tourists feel immersed and resonate with what is ex-
hibited emotionally (Li & Yang, 2021). 

Productization of rural cultures and extension of cultural connotation 
In the process of cultural transmission and experience, the customs that user 

groups are interested in are refined for the development of cultural and creative 
products, and the local unique cultural elements are redesigned to create house-
hold supplies, equipment, tools, and others that users like and are willing to use 
for their desirable design, good quality, profound connotations, and creative 
packaging. In addition to integrating rural culture into product design, the ma-
terial, spiritual, and aesthetic needs of urbanites should be met (He, 2021). 
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