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Abstract 
Analyzes the challenges and opportunities facing the broadcasting and host-
ing industry in the era of fusion media from the perspective of audience, host 
personality and media discourse power. According to the research, with the 
advent of the era of integrated media, the broadcasting and hosting industry 
is faced with the impact and challenges brought by the diversification of au-
dience choice, the weak personality of broadcasting and hosting, the trans-
formation of media discourse power and the rapid development of artificial 
intelligence. However, it also faces the development advantages and oppor-
tunities brought by increasing audience, expanding influence, direct commu-
nication effect, prominent audience literacy, and modern media technology 
change. Put forward the innovation old thinking and concept of broadcasting 
and hosting, set up personalized style of broadcasting and hosting, improve 
the level of business of broadcasting and hosting, use new media technology 
innovation, and expand the media culture communication ability and so on 
industry innovation and development countermeasures of broadcasting and 
hosting. Finally, the future development prospect of broadcasting and hosting 
industry in the era of fusion media is prospected. 
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1. Introduction 

Convergence media era is a new media and traditional media era of a variety of 
media mutual convergence. Compared with the previous communication effect, 
the era of converged media has greatly expanded the original communication 
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channels and greatly enhanced the influence of communication. New media can 
make full use of mobile Internet technology and release simultaneously through 
a variety of platforms and means, presenting the characteristics of real-time, fast, 
multi-direction and strong interactivity, which greatly improves the speed of in-
formation transmission. At the same time, new media technology is more abun-
dant in the form of expression, including text, image, sound, real-time video, etc., 
and can carry out personalized combination of various information components, 
which can not only effectively improve the quality of information transmission, 
but also can greatly improve people’s feelings and acceptance of new media. 
“Converged media” is a new media that uses media carriers to integrate the re-
sources of complementary media such as radio, television and newspaper in a 
certain way. The emergence of this new media changes the way people transmit 
and receive information. The broadcasting and hosting industry of traditional 
media is no longer the only subject of information transmission. The sense of 
crisis in the broadcasting and hosting industry in traditional media is constantly 
enhanced. In the era of integrated media, broadcasting and hosting are faced 
with great challenges as well as great opportunities (Wei, 2019). 

The emergence and development of new media have formed a new pattern of 
media communication. The Internet is the fourth-largest media after newspa-
pers, radio and television. The advent of the Internet has ushered in a new era 
for human information transmission (Yao, 2013). The development of Internet 
technology drives the strong rise of emerging media, smartphones, mobile com-
puters and other portable communications equipment almost modern society 
must-have social tools, with the aid of these tools to spread information website, 
Micro-blog, WeChat public platform, mobile clients, such as port appeared, and 
launch video, new media broadcast host arises at the historic moment. The new 
media broadcasting and hosting has changed the content and way of informa-
tion transmission, and the innovative, stylized and diversified hosting style has 
brought unprecedented opportunities and challenges to the traditional media 
broadcasting and hosting. 

The origin of broadcasting and hosting art depends on traditional media. 
Whether it is broadcasting and hosting practice or theoretical research, it ulti-
mately reflects and adapts to the constantly evolving social needs and social prac-
tices (Jing, 2016). Social need and social practice are the premise of broadcasting 
and hosting practice and the source of broadcasting and hosting creation. The 
art of broadcasting and hosting is closely related to the development of The 
Times. The art of broadcasting and hosting keeps pace with The Times is related 
to the quality and effect of communication, so it should actively integrate into 
and adapt to the new trend of The Times of communication. 

Media technology development, the entire media, holographic media, the me-
dia, the full effect of the whole media becomes a trend, leading to ecological pub-
lic opinion dissemination way, the media landscape, profound changes, such as 
using all aspects of the media for video, audio, text, images, etc. Various media 
forms at the same time the spread of the convergence media arises at the historic 
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moment, and become the new trend. To a certain extent, the broadcasting host 
plays an irreplaceable role in the dissemination of information. At the same time, 
it is inevitably impacted by the growing strength of other media. Therefore, un-
der the situation of both challenges and opportunities, the innovation of broad-
casting and hosting has become an inevitable trend (Cao, 2018). 

2. The Convergence Media Age the Challenge for the  
Industry of Broadcasting and Hosting 

2.1. Diversified Choices of Audiences 

First, in the era of converged media, great changes have taken place in the way 
that audiences obtain information. They no longer rely on traditional media such 
as newspapers, radio and TV, but choose suitable media according to their actual 
needs to pay attention to and obtain information. British communication scho-
lar Danny McGuire believes that in the current communication era, the audience 
is a special public who can choose themselves, and individual information needs 
are personalized. Therefore, the needs of audiences in the era of converged me-
dia are “customized”. New media can learn information anytime and anywhere 
through pictures, text, audio and video, etc. Audiences are more flexible in choos-
ing information sources, which has a huge impact on traditional media such as 
radio and television (Wang, 2017). 

In this situation, the presenters face the following pressures: 1) Although the 
era of converged media has promoted the progress of traditional media, it uses 
advanced technology and broad perspectives; In addition, the development of 
science and technology has improved People’s Daily life. Most people have aban-
doned the way to get news from traditional media such as TV, and smart phones 
and computers have become the mainstream platform for information acquisi-
tion; 2) The era of convergence media is characterized by a wide range and di-
verse content. It enables people to independently search the news content they 
need according to their interests and hobbies on new media platforms such as 
the Internet and Micro-blog, greatly enhancing efficiency. Compared with tradi-
tional TV news, although it is accurate and authentic, it takes more time for people 
to search, so most people choose to use new media to obtain information. 

2.2. The Personalization of Broadcasting and Hosting Is Not  
Significant 

In the past, with TV media as the mainstream news media platform period, a lot 
of TV news programming rut, more than ten years, television’s consistent report 
way, lack of innovation, the broadcasting television reports are written in ad-
vance, blunter the official language, to give the audience a kind of serious, in-
flexible impression, In the new media broadcasting and hosting staff humorous 
hosting style contrast, the kind of no characteristics, uniform broadcasting and 
hosting style in the market competition is easy to lose the opportunity. 

Mobile Internet technology makes the communication environment highly 
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open and interactive. The concept of Internet is constantly updating the content 
and form of broadcasting and hosting. The field of broadcasting and hosting 
from the traditional “I play you listen” to open hotline, interactive communica-
tion. In the era of harmonious media, the broadcast host should not only embo-
dy the solemn temperament and expression norms of information authority, but 
also have the personality characteristics of easy-going and enthusiastic. For ex-
ample, compared with new media, the environment of traditional broadcasting 
and hosting is more professional and independent. Due to the particularity of 
broadcasting, the broadcasting of broadcasters is required to be serious and au-
thoritative, and the way of hosting is also more formal, which limits the style and 
characteristics of broadcasters to a certain extent. New media style is diverse, 
personalized, more in line with the modern public taste. However, the complex-
ity and particularity of the TV news production process also lead to the single 
style of the TV news broadcast workers without their own characteristics, and 
the degree of individuation is not high. 

2.3. Transformation of Media Discourse Power 

The authority of traditional media industry can lead the trend of social public 
opinion to a certain extent, so that the broadcasting host has a certain right of 
discourse. However, nowadays, in the era of integrated media, there are various 
ways for the public to obtain and transmit information, and the importance of 
news anchors is not as great as before, which leads to the transformation of their 
discourse power. In addition, the development of science and technology network, 
diversified and popular slowly become the characteristics of the modern news 
content, news content to contact people in real life growing, audience present a 
tendency of increasing the degree of attention to news, participate in conscious-
ness constantly strengthen, broadcasting workers say slowly into the audience, 
and thus to some extent influence the development of the traditional media in-
dustry. 

Among the three traditional media giants, namely print media, radio and TV, 
TV media is the most closely connected with the audience. During the period 
when TV media “monopolized” the news broadcasting and hosting industry, TV 
news broadcasting and hosting hosts have a very high right of discourse in news 
communication through long-term cooperation with the vast audience. Howev-
er, with the advent of the era of converged media, the influence of this kind of 
discourse is gradually weakened. The rapid popularization of the Internet makes 
the audience invest in the new media environment in a relatively short period of 
time, instead of just listening to the comments and explanations of TV news 
anchors, and they have some freedom of comment within the scope of the law, 
and even can release the news independently. In today’s society, the pace of 
people’s life is getting faster and faster. Most people do not have the time and 
patience to watch news programs in front of the TV, but prefer the “fragmented” 
news information that they are interested in. Therefore, short news on the net-
work is more in line with the reading needs of modern people. The new media 
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play more and more influence in the audience’s life, at the same time, the dis-
course power of TV news announcers is decreasing. 

2.4. Changes in Job Demand Caused by Artificial Intelligence 

In 2018, at the fifth World Internet Conference in Wuzhen, China, the world’s 
first fully simulated intelligent synthetic host was presented, thus setting off a 
wave of hot discussion on artificial intelligence. In the future, in the field of basic 
information broadcasting of some media, intelligent robots will be widely used 
because of their high work efficiency and low human cost, and professional in-
formation broadcasting positions of broadcasting and hosting will be impacted. 
On the other hand, due to the breakthrough of new technology, media programs 
will be more high-tech to present the content, a large number of program content 
because of the support of high technology, to achieve the expansion of space, the 
role of the announcer is not as important as before, the hosting space has been 
reduced and compressed. Every media announcer and host must face the impact 
and challenge of the change of communication mode, personal life and work 
experience. 

3. Opportunities Facing the Broadcasting and Hosting  
Industry in the Era of Converged Media 

Broadcasting and hosting is a strong sense of The Times of the occupation, prac-
tical, high attention and high professional standards. It can be said that shocks 
and challenges are the norm in this profession. From the era of “preaching” and 
“broadcasting” to “open live communication”, the quality test of announcers is 
also from broadcast with draft to broadcast without draft, and adapt to hot line 
communication and cope with it freely. Change is permanent; Invariant is tem-
porary. The broadcasting and hosting industry is facing great challenges as well 
as great opportunities. 

3.1. The Audience Increases and the Influence Expands 

The American online magazine defines new media as “the spread of everyone to 
everyone”. In the application of new media, the competition among communi-
cators is fierce, but the communication effect also expands accordingly and is 
omnipresent. Many radio and television hosts expand the audience with the help 
of new media, and open public accounts to carry out multi-channel, matrix, and 
all-directional communication that can be heard and seen. In addition to the main 
position of broadcast, but also through WeChat public account, Micro-blog, mo-
bile phone client and other platforms across the screen dissemination. 

Convergence media is a kind of self-renewal media under the background of 
information age, the result of the coordinated development, is based on the rapid 
development of Internet information data, the value of resources, the high degree 
of integration operation pattern, the concept of technology of iteration and up-
dates, as well as the huge change of media environment, reshape the occupation-
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al role function of broadcasting and hosting. By January 2018, the number of 
new media users of CRI had reached more than 300 million, with an average daily 
audience of over 32 million. In such an interaction, the scene more mass pro-
duction stage, in the form of voice of artificial intelligence and virtual host pro-
fessional, deepening the cognition to the field of denotation and connotation of 
broadcasting and hosting, also for professional talents of broadcasting and host-
ing core skills, high quality transmission of language communication, space spe-
cification and purification, industry professional, etc. put forward more require-
ments. 

3.2. Direct Effect and Prominent Accomplishment 

Compared with traditional media, new media and “we-media” in integrated me-
dia communication have the advantages of instantaneity, interactivity, openness, 
individuality, mass information, unlimited communication, low cost, convenient 
search and so on. Among them, the digitization of information processing tech-
nology and the interactivity of communication mode are the most essential cha-
racteristics, with high communication efficiency and wide communication fields. 
The rapid spread of new media and “we-media” makes people deeply feel the ef-
fect and power of network media. However, since the disseminators are mostly 
ordinary people, the authority and accuracy of information dissemination are 
weak, and the information has to go through the process of inversion and inver-
sion. However, broadcasters and hosts in traditional media have a solid founda-
tion brought by professional training in policy level, ideology, communicational 
propriety and language essence. In the process of communication, the processing 
of communication information is more in line with the social trend, ideology, 
audience needs, ethical values and social development, which can’t be compared 
with we-media communication without professional training. 

“China New Media Development Report (2018)” showed that the continuous 
return of content value has become a new hot spot for the profit growth of new 
media. Reports that present objective facts and in-depth information are partic-
ularly valuable. Although new media information bombing because fresh and 
mass audience dazzled, but in the future with the mature of the audience, and 
the contents and the return of the value idea, believe that the traditional media 
announcer host quality advantages and mature personality kernel will gradually 
stand out in the era of widely spread, the spread of the convergence, and is be-
coming more and more outstanding. 

3.3. Actively Respond to Technological Change 

Modern media is a field that is directly influenced by technology, and technolo-
gical innovation has brought about earth-shaking changes in communication 
styles. From the “Internet of everything” to the “intelligence of everything” era, 
not only the traditional media is impacted in the change, the value of human it-
self will be challenged by artificial intelligence in the future. The key to converged 
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media is technological change. Serving the public through technology is the sys-
tem engineering of the future media. 

Senior media people, especially broadcasters and presenters, are deeply im-
pacted, and it is their duty and mission to face and cope with changes. In the 
process of human society developing to artificial intelligence, everyone can’t 
avoid the integration of technology into life and work. As long as broadcasters 
and presenters who have the basis of media literacy and have inherited the ad-
vantages of media social communication can timely supplement and make good 
use of technical knowledge, they can better adapt to the new era by integrating 
media through Unicom before the advent of the era of comprehensive artificial 
intelligence. 

4. Reform and Innovation of Broadcasting and Hosting  
Industry in the Era of Convergence Media 

4.1. Innovate the Outdated Thinking and Concept of Broadcasting  
and Hosting 

The template since entering the era of “everyone is from the media”, TV news 
programs are in a state of existence between traditional media and new media. 
Objectively, it requires related broadcast hosts to update their working thinking 
in time to meet the requirements of diversified information dissemination. At 
the same time, the era of convergence media greatly expands the channels of in-
formation transmission, greatly improves the transmission of TV news programs, 
and improves the individual influence of the announcers. In addition to basic 
work qualities, broadcast hosts must keep up with the era of integrated media, 
put forward higher ability requirements for their own positions, and make their 
abilities match the TV news programs in the new era. At the same time, during 
the dissemination of news and information, broadcast hosts should have the 
courage to explore their own thinking, be good at giving play to the technical 
advantages of new media, and highlight the communication value of new media, 
such as using WeChat public account to strengthen the interaction with the au-
dience, etc. (He, 2017). 

Under normal circumstances, whether a TV news program with distinct themes 
and sufficient content can attract the attention of the broad audience depends to 
a large extent on the host’s own charm, which is reflected in the charm of know-
ledge transmission. At the same time, the highly active broadcast hosts in the 
major “we-media” tend to be knowledgeable and have a broad vision. In a real 
sense, they can meet the audience’s demand for more information, and help the 
audience no longer stay at the stage of understanding the surface meaning, but 
thoroughly understand the content of news information. Therefore, TV news 
broadcasting and hosting must continue to innovate the dissemination of ideas, 
constantly strengthen self-learning, improve their professional quality, give full 
play to their own charm, attracting more audience’s attention. In addition, when 
disseminating news and information, they should take the lead in understanding 
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its content, and then carry out reasonable and effective communication based on 
their theoretical knowledge and the needs of the audience. 

4.2. Establish Personalized Broadcasting and Hosting Style 

Television news programs generally require seriousness, but seriousness is only 
the principle it needs to adhere to, which does not prevent the broadcasting and 
hosting to carry out the seriousness principle as the prerequisite for appropriate 
innovation. At the same time, information dissemination in the era of converged 
media is no longer confined to the one-way level, but presents a two-way inter-
active development direction (Cao, 2019). Therefore, in the process of practical 
innovation, related to television news should be to ensure the accuracy and time-
liness of information transmission of broadcasting and hosting the premise con-
dition, timely attention to audience’s own ideas, initiative and the audience, com-
munication between each other to form a good and stable information share mod-
el, and continue to weaken its own high above the external image, actively cater 
to the development characteristics of the era of convergence media, combined 
with broadcast content to continue to innovate their own broadcasting and host-
ing style, in a real sense to achieve the dissemination of news information based 
on the audience. 

Under the mode of convergence media, the development of broadcasting and 
hosting has a trend of minority. Many programs are popular with the audience, 
which is because the broadcasting personnel present their own style, that is to 
say, it must have personalized characteristics, to be able to attract different levels 
of audience. Different broadcasting and hosting personnel have different styles, 
which are reflected from the expression habits, physical features, personal tem-
perament and accomplishment. As the broadcasting and hosting practitioners, 
first of all, we should change our own language image, from the tone, intonation, 
speed and other aspects of transformation, to create a personalized voice image. 
Secondly, image, posture, gestures and other paralanguage, is also essential, must 
form a unique personal style. Thirdly, it is the appearance characteristics, accord-
ing to their own actual situation, choose the appropriate clothing collocation, and 
in line with the positioning of the program. Finally, personal temperament and 
personal values can be cultivated through reading, painting, calligraphy and other 
ways to cultivate their own sentiment, artistic accomplishment, from the inside 
out to send out a unique temperament. In the process of improving their ideo-
logical and moral cultivation, they have a correct judgment of things. 

4.3. Improve the Service Level and Emergency Handling Ability of  
Broadcasting and Hosting 

Media integration brings the development of faster information transmission, the 
announcer and host has a higher capacity requirements in information processing, 
in the news, try to use simple language to describe the news events, on-site in oral 
form, at the same time pay attention to the audience the most concern, especially 
the scene, events, and the reaction of the parties, In order to meet the audience 
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and audience to news information timeliness of the request. In the era of media 
convergence, hosts can perform live broadcasts using only a mobile phone. Such 
a state is also a test of the all-round professional ability of the host. Therefore, 
the host should consider how to make his mobile live broadcast more attractive 
to the audience. Compared with the sound of TV broadcast, mobile broadcast 
needs more sense of humor and more self-expression, especially for some rela-
tively serious topics, which need younger ways of expression. 

How to deal with emergencies is also a new topic that many broadcasting hosts 
may face in the era of converged media. All things happen suddenly. If the broad-
casting staff do not have strong psychological quality and strain ability, they will 
not be able to deal with these problems in an orderly way, which will affect the 
effect of the whole program. Therefore, the broadcasting and hosting personnel, 
first of all, is to exercise a leisurely state of mind. Once an emergency occurs, it 
should be handled calmly and calmly. Every broadcasting and hosting personnel 
should respond intelligently and use their own expression ability to deal with the 
occurrence of an emergency. If the emergency treatment is proper, maybe it will 
become a surprise and thrilling, received unexpected dissemination effect, to add 
luster to the program. In the era of integrated media, the broadcasting host must 
make continuous progress. Constantly improve their business ability and the 
ability to deal with emergencies if they want to make rapid transformation. 

4.4. Innovation by Using Converged New Media Technology 

The integrated media network platform makes the program live online and streng-
thens the interaction and contact between the broadcast host and the audience, 
so as to get the latest suggestions from the audience in time. During the broad-
cast, the audience makes comments or asks questions through the barrage, and 
the host receives the relevant information on the spot, and then gives a timely 
answer or explanation. In addition, many programs will have a lottery when they 
are broadcast. After certain conditions are set, the audience will be attracted to 
participate in the lottery actively, so as to strengthen the interaction with the au-
dience. This interactive process can be accomplished through the combination 
of new media and traditional media. When the host will own hosting style into 
the program, in the continuous interaction with the audience, it itself has be-
come a part of the program, the host of the program as a whole is more complete 
and coordinated. 

Convergence media era, “cloud computing” and some voice messages broad-
cast by AI robots replace has become an inevitable trend, a large number of in-
telligent synthetic voice convenient information mass communication anytime 
and anywhere, but the human emotion subtle delicate changes, as well as embo-
dy humanistic feelings and cultural charm of art, Robots are difficult to grasp 
perfectly because of the virtual nature of their emotions. Journalism and Commu-
nication, art, linguistics and applied linguistics, literature, psychology and phi-
losophy, aesthetics and many other disciplines. The core advantage of the discip-
line lies in the mastery of language, the training of emotional expression, and the 
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profound presentation of high-end language art. The exquisite emotional enjoy-
ment provided by elegant language arts such as recitation, and the ability of 
anchors to accurately comment on complex news events in news comments are 
the salient features of broadcasting and hosting artistic talents, and also the core 
advantages of broadcasting and hosting artistic talents that distinguish them from 
intelligent language tools. Traditional media announcers and hosts should streng-
then their professional characteristics and improve their professional quality in 
quality training, so as to realize the high-quality communication ability of talents 
in the era of integrating media, which is one of the important strategies for the 
broadcasting and hosting profession to achieve innovation in the era of inte-
grating media and artificial intelligence. 

4.5. Expand the Cultural Communication Capacity of All Media 

The era of converged media is also the era of digital media. A series of new tech-
nologies such as Web2.0, P2P technology, broadband technology, streaming media 
technology and wireless communication are becoming increasingly mature and 
combined with each other, providing possibilities for information exchange and 
sharing between individuals and between media. The identities of communica-
tors and audiences are changeable and interactive. Audiences no longer passively 
accept information, but actively grasp and control information and participate in 
the dissemination of information. 

Contemporary American political scientist Samuel Huntington (Samuel, 2013) 
put forward the “clash of civilizations” view, according to this view, culture is 
single, there is competition, if a culture can “rise”, and the country can win in the 
competition. British communication scholar Dennis McGuire believes that the 
audience is no longer a part of the public, but a self-selected network member, a 
special public, or an individual. In this case, the needs of the audience tend to be 
personalized and interactive, and there are internal needs and external possibili-
ties for personalized customization of information and communicators. Such in-
teractive communication and personalized needs require broadcasters and hosts to 
quickly adapt to and increase their personalized communication capabilities, in-
teractive capabilities and live broadcast capabilities, so as to form a comprehen-
sive expression and communication capability with all-media hosts as the core 
(Liang, 2019). As long as traditional broadcasters and presenters keep pace with 
The Times in the era of integrated media, actively learn and master the use of 
modern communication technology, and adhere to the truth seeking, good and 
beautiful content of communication, the future development path will be very 
broad. 

4.6. Suggestions for the Future Development of the Broadcasting  
and Hosting Industry 

Mobile Internet technology has changed the way people get news information, 
for the long-term, healthy and sustainable development of media industry has a 

 

DOI: 10.4236/ajc.2021.93008 111 Advances in Journalism and Communication 
 

https://doi.org/10.4236/ajc.2021.93008


X. Y. Zhang 
 

profound impact. At the same time, new media technologies, including artificial 
intelligence, are widely used in the field of broadcasting and hosting, and an-
nouncers and hosts need to constantly improve their professional level and lite-
racy. So, faced with the challenge of new media technology, on the one hand, the 
announcer host in the program of performance forms, should make full use of 
new media technology, the sound, image, text and other information persona-
lized elements that composed the combination, on the other hand, the announc-
er host to continuously strengthen, on the basis of individual learning, improve 
personal accomplishment, Form irreplaceable unique hosting style.  

Today, increasingly competitive media industry, the importance of interactive 
of broadcasting and hosting is also increasingly apparent. After the application 
of new media technology to radio and television broadcasting and hosting, not 
only the quality and efficiency of information release have been greatly improved, 
but also the direction of information transmission has changed, making the in-
formation transmission into two-way interaction, or even multi-directional shar-
ing. Therefore, in the broadcasting and hosting process of radio and television, 
interactive broadcasting mode can be used to realize the interaction between the 
host and the audience through the network, telephone, WeChat, Micro-blog and 
other ways. This can not only effectively improve the effect of broadcast and tel-
evision broadcasting, but also greatly increase people’s affinity and acceptance of 
broadcast and television broadcasting. Media convergence is the mainstream of 
the media industry development. Radio and television industry must seize this 
development opportunity, make full use of new media technology, and actively 
reform and transform towards the direction of modernization. 

5. Conclusion 

Media convergence is not only the integration of strategy and technology but 
also the transformation and integration of thinking and concept. In the era of 
media convergence, new media “strong rise”, websites, WeChat, Mobile clients 
have launched video programs, and have their own hosts. The convergence of me-
dia not only changes the media environment but also brings audience differen-
tiation, information reception and communication content changes, etc. Tradi-
tional media broadcasting and hosting, especially TV news broadcasting and 
hosting, are facing challenges and opportunities brought by the diversification, 
stylization and innovation of new media. 

The rapid development of information technology has brought unprecedented 
changes to the world. It is a realistic problem that the broadcasting and hosting 
industry must face to actively meet the challenge, seek impetus in the pressure 
and seek opportunities in the challenge. Industries need to address audience shunt, 
program of broadcasting and hosting platform upgrade, change the traditional 
way of broadcasting and hosting, artificial intelligence and post to demand change, 
challenge and impact, build confidence, dig new media age audience and the in-
fluence of the huge advantages, catch the opportunity of communication effect 
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directly, highlight their literacy, actively spread into new technology environ-
ment. In terms of coping strategies, we should objectively face the changes, 
strengthen professional characteristics, improve professional quality, pay atten-
tion to the changes in communication needs, and enhance and expand the ability 
of all-media communication. It is believed that in the new era of converged me-
dia, the broadcasting and hosting industry will definitely have greater innovation 
and development. 
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